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INTRODUCTION

#CheckinCheckOut is a recovery campaign
to encourage people to come and check in to

a hotel and check out the many attractions
ROYAL and wide-open spaces that are available in

the Royal Borough of Greenwich.

G R E E N WI c H #CheckinCheckOut Relates to checking in to

) a hotel as well as checking in on social media.

— ﬁ | | @ | | ﬁ M Eg #CheckinCheckOut Relates to getting out
and exploring the Borough and what it has

to offer. As well as from mental wellbeing,
communicating time to switch off.

Examples:
Using as a sign off
@ I:H:I E @ K I N Exploring The Line, London’s public art walk.
CShRESK OUT R

Using as a testimonial
| #CheckinCheckOut to enjoy a
romantic weekend away.

As a call to action
It's Time to #CheckinCheckOut at...
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Social posts to encourage
people to CheckIn to your
hotel and Check Out the
variety things to see

in Greenwich.
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" WANDERING

Check In to #NovotelLondonGreenwich
and get weekend wandering to Check
Out the @QueensHouse #CheckinCheckOut

Check In to @doubletree_by_ hilton_ Greenwich
and Check Out all the tantalising tasts
@CGreenwichMarket has to offer.
#CheckInCheckOut

R
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HOME
COMFORFS

Check In to @goodhotel.co then Check
Out a selection of Home Comforts @RoyalTeds
#CheckinCheckOut

Check In to @canaryriversideplaza then your free
to roam! But don’t forget to Check Out

the local landmarks in #Greenwich.
#CheckinCheckOut

Check In at @staycityco to Check Out the
captivating culture #Greenwich has to
offer #CheckinCheckOut
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SPACES

Check In to @interContheo2 then Check Out the
relaxing open spaces in @GreenwichPark

#CheckinCheckOut
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#CheckinCheckOut and unwind.

#CheckinCheckOut and explore this
amazing area.

#CheckinCheckOut and wander safely.
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#ChecklnCheckOut and have room to roam.
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HOTEL SOCIAL POSTS
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ACTIVITY SOCIAL POSTS
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Check in @... and be moments away from checking out ... #CheckinCheckOut
Share your #CheckinCheckOut highlight/moment @...

Check in @... and hang around to check out ... #CheckinCheckOut

Tag who your #CheckinCheckOut mates would be @..@...

This is @... #CheckinCheckOut experience, it's time to discover yours @..
What's your perfect #CheckinCheckOut adventure/experience/break?

TAG 5 friends who you'd want to #CheckinCheckOut with
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HCheckinCheckOut EXAMPLES

Before After

Before

After

Exciting news = From today #GresnwichMarket is open 7
days a woek! Explore their unique stalls with great variety
of food, antiques and collectables 1o arts, crafts, fashion
and jewellery. Egreenwechmil @VisilGreenwich

= = —— _'r— DHW!‘.\H T
D_mg - Greerwch Market A
it ey o Cah vinkt Crmermach Market sl 7 deyn 8
Gremnvwich Market
L it oz el ¥ oo Lot wilil Chimwrsivich basket shalbs T cliyn m L
i, em bockey. Mnncisy Tl Lagterte I

DiemsriaTrea by HlLeh Lonasa Orsermnth

ST _Grmgrwich

DoableTres by Hltan Landsn Greenmich
@OT G rsich

From today you can Check In at #GreenwichMarket
now open 7 days a week where you can

Check Out their unique stalls... @Greenwichmkt
@VisitGreenwich #ChecklnCheckOut

VA0 Akt - Bep 1, F0E0 - Twimer e App

From today you can Check In at #GreenwichMarket
now open 7 days a week where you can

Check Out their unique stalls... @Greenwichmki
@VisitGreenwich #CheckinCheckOut

DenibilaTres by Hilton Losdan Goserwich

SO (rrrprench
Wanting to keep your head above water, then take the
@thamesclippears Uber Boat to Central London from
Greenwich!

The perfect way to travel, generating a resurgence of the
river, and seeing London from a new perspective:
travelinyowrownway.com, 2020/08,/04/1on

DeuiblaTres by Hilton Loadan Greerieh

$OT Groprmich

Wanting to keep your head above water? Check In
@thamesclippers and Check Out the perfect way to
travel... #ChecklnCheckOut

The perfect way to travel, generating a resurgence of the
river, and seeing London from a new perspective:
travelinyouwrownway.com2020,/08/04/lon

A8 Al - Sap 18, 2020 - Teitter Wab Ao

1fptwnet T Liken

W88 Al - Sap 18, 2020 - Tedtter Wab Aro

1fptwnet T Liken

Wanting to keep your head above water? Check In
@thamesclippers and Check Out the perfect way to

travel... #ChecklnCheckOut

CAMPAIGN TOOLKIT

Ico



SUPPORTING WEB EXAMPLES

EHECE AWAILABILITY

ROYAL
GREENWICH

= [IT°S TiMIE

Biaains el o

LUXURY HOTEL ON THE GREENWICH PRIME
MERIDIAN WITH PANORAMIC VIEWS.

Waterview Drive , Gresmwich Feninaul . London SEID OTW, Lnied Kingdom

#44-108-4636868  Efmall

ROYAL
GREENWICH

= iT°S TIMIE]

CHECK IN
CHESK OUT

PNG files will be supplied for hotel
and attractions to upload to thier
website homepages.
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YOUR IMAGRY EXAMPLES

Check In with us and be minutes away to Check Check In to comfort and why not Check Out who Check In and Check Out the luscious gardens
Out the #thamesbarrier and the amazing views  can drive it like #TigerWoods @nlgolf of Eltham Palace. #CheckinCheckOut

of the city skyline. #CheckinCheckout #CheckinCheckout @VisitGreenwich @VisitGreenwich
@VisitGreenwich

Why not Check In and reach new heights Check In with us and witness what Check In at #GreenwichMarket now open 7 days
when you Check Out @upatTheO2 to take @VisitGreenwich has to offer when you Check a week where you can Check Out their unique

in the views. #CheckinCheckout Out the @thamesclippers across the River stalls. @Greenwichmarket @VisitGreenwich
@VisitGreenwich Thames. #CheckinCheckoOut #CheckinCheckOut
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HOTEL SOCIAL EXAMPLES

(@doubletree_by_ hilton_ Greenwich (@InterContheo2

Why not Check In and stay in what was
once d police headquarters. And be
minutes away to Check Out the National
Maritime Museum. #CheckinCheckOut

Check In for a luxury spa day for two and
to blow the hair back Check Out Up at
the O2 to take in the views.
#CheckinCheckoOut

#NovotelLondonGreenwich

Check In and stay in stylish surround-
ings in the heart of the Royal Borough of
Greenwich, enabling you to Check Out
the stunning art deco of Eltham Palace.
#CheckinCheckoOut

(@goodhotel.co

Fancy a drink with a view? Check In and
wind down in the sustainable restaurant
or head up to Check Out the rooftop bar
for a taste of our signature cocktails.
#CheckinCheckOut
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@staycityco

CheckIn to a home from home where
you can Check Out Greenwich Park with
all its wide open green spaces.
#CheckinCheckOut

(@canaryriversideplaza

Wanting to escape from it all? Check
In to five star service around the clock
and it would be rude to not Check Out
the infinity pool that overlooks the River
Thames. #CheckinCheckOut

@marriottcanarywharf

Want to get away but feel right at home?
Check In to experience the comfort and
convenience. It would be foolery to not
Check Out The 02's upcoming events
#CheckinCheckoOut

(@radissonbluedwardian

Needing some you time? Check In and
enjoy an indulgent afternoon tea and
for a complete escape Check Out the
hotel's tranquil East River Spo..
#CheckinCheckOut
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COMPETITION EXAMPLE

- -
CRECK IN CRECK OUT

ROYAL |

GREENWICH
= [T°S TIMIE

TO WIN

SHECGK IN
CHESK OUT

INIGHTS AT |~ SO iNans
DOUBLETREER UP AT THE 02
CREENWISH EXPERIENSE

visitgreenwich ROYA
............. SREENWICH

Partners, hotels and venues within Greenwich can produce social collateral that
prompts visitors to unlock prizes by visiting chosen venues & hotels. These prizes would
vary from a free night when you book a stay, all the way to free days out.
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VENUE SPECIFIC & AMBIENT MEDIA EXAMPLES
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Welcome
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SAFETY MESSAGING

Safely and wear a mask in Safely with our auto check in. Safely and remember to
all communal spaces. keep your distance.
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HOTEL INITIATIVES

Encourage your patrons to Check In on socidal
media. Drive home that when you CheckInat a
Hotel make sure you Check In on social media.

John Smith e
Check In - Intercontinental Hotel

Why not offer your patrons a free drink to
incentivise them to Check In to your hotel on
your social media platforms for organic reach.

Why not create your own
page or information on your own hotel website
for things to do and where to visit.

Add the hashtag to your
own hotel bios.

©O 0 O O

Create a custom location
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LOGO USAGE

Print application example

ROYAL
GREENWICH

= [T°S TIMIE
e — —
SHECK IN_

. L @HE@K o_t_JT_l

visitgreenwich.org.uk/CheckinCheekout

ROYAL
GREENWICH

= [T’S TIMIET

CHECK IN
CHECSK OUT

On-screen application example
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DIGITAL AD EXAMPLES

Our digital advertising should be
informative and impactful, this is
achieved by using large typography
with the campaign paddle graphics.
Chosen photography should also
convey the written message.

ROYAL
GREENWICH

= iT°S TIMIEL
I

CHECK IN
CHECK OUT
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visitgreenwich  ROYAL bomusnof
time after time  GREENWICH
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SOCIAL STORIES

Our social stories must incorporate
the Check In, Check Out paddles.
These highlight ‘Check In’ places
(Hotels ect.) and attractions
available to visit (Check out).

Hotels can also use this messaging
to promote themselves and
their services they offer.

E.g. Check In to the Doubletree
Hilton Hotel and Check out our
cocktail happy hour 2-for-1

ROYAL
GREENWICH

= TS TIME!
—

CHESK IN
CHECK OUT

visitgreenwich

time after time

Q Doubletree Hilton Hotel

- > al-
B CHIECHC ouT °

Q Greenwich Park
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To support the web activity, #CheckinCheckOut would be temporarily added into the bio.

7 X e 'y

Visit Greenwich
Local & Travel Website

Greenwich, London. The perfect place to
#ChecklnCheckOut. Home to a World Heritage site,
The 02 Arena, London'’s prettiest Royal Park and
the Prime Meridian of the World - longitude zero!
Greenwich Tourist Information, 2 Cutty

Sark Gardens, London, United Kingdom

*I. e Ii-'
t',.l'; & I-- Y ‘T‘
-

Checkin/Out  Hotspots  Things to do




STYLE GUIDE
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CAMPAIGN LOGO
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ALTERNATE LAYOUTS

Our versatile hotel signs can be
placed to best fit the photography
while being animated into place.
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TYPOGRAPHY & COLOUR

GMT Prime Bold
SUBHEADERS

-—' Z .
I:H:I _EIIA @ s AaBbCcDdEeFfGgHhIiJjKk
5 LIMMNNOOPpQQRrSsTtUu
& TITLES £ VVWwXxYyZz 0123456789
oo ol 5 AaBbCcDdEeFfGgHhIiJjKk
= LIMMNNOOoPpQQqRrSsTtUu
s VVWwXxYyZz 0123456789
Primary Colours BODY COPY
_ % AOBbCCDdEeFngHh”Jij
¢ LIMMNNOOoPpQQgRrSsTtUu
CMYK ReB HEX  PANTONE & VVWwXxYyZz 0123456789
55/0/87/0 129 /196 / 66  #81c442 376 C i
] 5 AaBbCcDdEeFfGgHhIiJjKk
- coB uEx PANTONE £ LIMMNNOoPpQQgRrSsTtUu
7A/64/59/78 34/34/34  #222222 426C S VVWwXxYyZz 0123456789
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HASHTAGS USAGE

From toc
#Greenv
week wk
unique s
@VisitG

1:20 AM - Sep

231 Like

Visit Greenwich
@VisitGreenwich

From today you can Check In at
#GreenwichMarket Open 7 days a hat
week where you can Check Out their ;07
unique stalls... @Greenwichmarket Check
@VisitGreenwich #CheckInCheckOut

#EscapeTheEveryDay

11:20 AM - Sep 21,2020 - Twitter Web App

231 Like

When writing content for your social
channels, make sure to always have
‘@VisitGreenwich’ mentioned in the post
copy along with #CheckinCheckOut

this is due to the hashtag doesn’t include
‘Greenwich’ within it.

Please remember to use the guidance
on page 8 to structure your message.

Plus any other hashtags & tags that you
(the hotels/attractions) want to include
to help the reach of your posts.

Please also include #escapetheeveryday
within your post to show your support to
the Visit Britain campaign.



SUPPLIED ASSETS

ROYAL
GREENWICH

= [T'S TIME

SRESK IN
CShRESK OUT

Along with this toolkit, you will be supplied with
the following assets to help you create on-
brand printed and digital outputs. These will
be supplied in .EPS and .PNG format in both
RBG and CMYK.

Assets:

Master Campaign Logo

Smalll / Medium [ Large

Check In Check Out Logo

Up / Down

CheckInlLogo

Up / Down [ Left [ Right

Check Out Logo

Up / Down [ Left [ Right

Story Avatar


https://www.visitgreenwich.org.uk/sites/default/files/medialibrary/visit_greenwich_image_guide_11.11.14_email_1.pdf

